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10103 iinuwzdia
Life Skills
Warslunmsanfiutialudoauaiialvi anuldy msusromuasaunanugivi anusunsalusu
AMsann1s Mstdinalulad msldivana Nsdaitesie nMsudilgyun A1staseasad msdseddssuan Asadm
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10111 n’1u’15\inqmﬁan'\sﬁaa1s
English for Communication .
TAs9&519 AN wasduuadingenldlunsie nswa A1sau waznmsiizundenguiianisdasns

10121 ANSUSITUNUBEE

Human Civilization

ANNSLAIAUANTasITUAYTUAaNLAZANTAsITUAYTUAA AT uTusTEnIvNYRaAUsIsUINGLALAURIAN
saudl dnsanfiutiio afitfyan anuiinde dAalle uazinenmaasuaznaTulad

10131  Avauuuwe
Human Society
Snwariusruaasanuiuuymed msnudiiugmauuazdony msns.,muummsmaugwuwaouuuu
avAlsznanuasduoan wadnssuuyrdlufonu nalanenisidas nguana LAsHsA uazdoau dodonasian1sinseide
foaunywed Taymdianuazuuimoudly AMsssusISIANNG

10141 Snend1ans maluladuazdswiaanuiadin
Science, Technology and Environment for Life
A naEd Anuaaieitanz agunatriuaiaiuninmsninemansuazsnalulad sssurmfine
AAedasfunyee asrlsznavaashoniauyee uysdfufoninaay guawauiauarinuuing nMsdseans
InenAaasuaztnatuladilunissiseia
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Thai Studies o
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10152 ‘lnadudvaulan
Thailand and the World Community
famnisal uu Ty wasdneagauduiusnuAsegia foau nsdiasludvaulan daruszasisandlng
TudvruTan natauasnsildsundasludenuian wasnansznuaalssindlneg anwilgyvuasauauasiiyminiiadu
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Thai for Communication
MeAun1siass unummihizasa i ludean Anuduiusssninvanudaduns vdnnstdnimly
nsdaansiolusurinmenisile Aswe Msanu wasnsdau MsRmunrEA R Ransfasnstugatunisalsnge
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Khmer for Communication 3
srumdaonsians astndaudnesaneiausiodnesindaonardnysya Adnviruzuluiindsyiniu
Taseashiennsal warsildsylaafiugiu inwen1swe nswe msa'\uuaumsmﬂuman'lsaam's‘tusumnwus'm AANW
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English for Tourism . . 3
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English for Hotel Personnel
1A59&579 AW uazduamdonan vﬁalﬂnum"lﬂluﬁsnaisau,sn ﬁwmummmmawwm‘tmnmnmm
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30201 @anusidasduiAmIAUA1IsUSUNS
Introduction to Administration
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30204 AVANITUATANTAINNNS
Organization and Management
AU FULUL WWAR LAV A9 WAmAuaAns udnuaziinisinasdnis AsAiviuaaIuIa
wiluasdnis ndnnsianisuazuarminardusieg 21a9n1s3an1s a1 MTNILKY MsIadasIAEe AMsawans
AsUszanuau uazasamIuauy tilusu

30205 aaiaAIAATLALANG
Mathematics and Statistics 3
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30206 AnuuILgIALATANIANEDINS 1

Business Law and Taxation I

scnauedia 2 5183219 az 3 uihafie

30206-1 nquuugsna (Business Law)
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30206-2 n1sanianns 1 (Taxation 1) o
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Financial Accounting and Managerial Accounting
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Business Finance and Business Law .
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30210 AITIAANITATHAALALANUUIIU UALUANNITAING
Production and Operation Management and Principle of Marketing
FYUUMINAALRLHILTAUATT NTNIUNUNAATUIT ANRINAR VinlaTisae ANTNvRvaaULIYnaLn1T ANTIRANT
AMLATN ANTAIRATTUI TAAUIU ATHENATAINITHAR NTIRNITAUAIAYARY NTIILHNULREAITAILANAITNAALRY
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ANIARIA WAARNTINRUZTAA ARIAFIAIURLWARAITUATTUD NTULIEIUARIALAZAITAAIALTINANIE ANTINIULNULRY
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30211 aIANISHATAITINANIS HATNAITAANITNSNENNTN YLD
Organization and Management and Human Resource Management
AMuUINg FUuuy Usean uazdunauuadnIsILNy TasedsuazanansivAulnn LnAauas
nau e LAtAuaIanIs NMsIRaddAn1s ANsauIanTs nsyvlanaranueilugin nduuazasdnis AsIans
fifalniluavdnis 5
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32206 #ddgsNanarn1sIAsIziLdelsua
Business Statistics and Quantitative Analysis
AMTNAKAUFNNATIU MInadauladiamsuasifnisuaunisnuadn Ansitangianuulsilsiu amsitaseu
Asannan AMAURULS nsiteTgiaunsuna wuaull nsdadulanaldannsalluiwivau nsTdsuasuidadunse
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32207 nstaddunaty 1 uavszuugsaumamensiiod

Intermediate Accounting 1 and Accounting Information System

Usznauala 2 57832019 ar 3 wiaie

32207-1 msﬁsydf!dﬁuﬂma 1 (Intermediate Accounting 1)
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32207-2 szuusnssaumanivnisiieyz (Accounting Information System)
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32208 astiaydidunaiy 2 51E91UATSEIULAZANTIASITWIVLANSITU

Intermediate Accounting 2 ,Financial Reporting and Financial Statements Analysis

scnaueia 2 5183219 ar 3 uuafe

32208-1 nsiieyddunate 2 (Intermediate Accounting 2) )
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32208-2 571291uUMSHURAANSIASIEUILNTSIIU

(Financial Reporting and Financial Statements Analysis)

seunsiuuarnsiilawmarayamenisiad 8n1suasatacfialumsitaneiounisidunaziayanie
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uanevAY N5iATzsunIsiuna Taaniunisldnsdd@nmuiamanisalase MsmenunnIsiudiuuna
U9NU avut AUV UARALAZAINTITTLANAaIAULATIUNTLIUsTEUII AR wianvnuuinlfidiiialszana
aNuMnsigydusednaian

32209 nstaddudunazudnasduidefussuugsaume

Principles of Accounting and Principles of Information Systems

Usznaueia 2 57832019 ar 3 wihuia

32209-1 nsiieyzdausiu (Principles of Accounting)

anutiluun g dneae fendssavduasnistiyduarunasgiunstiyd Usylamizasdayanie
Asleyd 35EUTTA ARV ITN WY wiunasiyd nguunaiialansliyd 219331yl Lanasnensieyd fotieyd
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32209-2 uaniavsuiaarfuszuuasauma (Principles of Information Systems)
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32210 AYANITUAZNAITIANNTUATANTAINANILLINAYNS

Organization and Management and Strategic Management

dsznaucia 2 5132019 az 3 uihuia

32210-1 avANISLAYANSINAIS (Organization and Management)
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32210-2 nisaanstdvnagns (Strategic Management)
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32302 ANTANNITANTONANA

Marketing Management .

ANMUNINE ANNFIALY UNLN LAZWUINATARNA UF2AQN LAZLUIAANITARNA FTULMTARA LATILUU
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32303 AN1SIAANITNSLIUY
Financial Management . .
AANININEAURLNINTNNIATIEU FUuuLaaIgsANTNAIMIINE aa1an15du da1tfunisdu iatianldlu
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32304 ANSAOANTNIWENNTUUBET
Human Resource Management
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32311 nsiieydaunu 1 uaznsiiaydeunu 2

Cost Accounting 1 and Cost Accounting 2

scnaueia 2 5183219 ar 3 uihadie

32311-1 nsiieyadsiunu 1 (Cost Accounting 1)
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32311-2 nsiieyddeiunu 2 (Cost Accounting 2)
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32314 asteydduge 1 uaznisiieydduge 2
Advanced Accounting 1 and Advanced Accounting 2
sznaueia 2 51832019 ar 3 uihafia
32314-1 ansiieudiduse 1 ( Advanced Accounting 1)
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muéﬁymwau?ﬂsma whda dyaunah dyannasse dinnulugiuazanan nasnuuasmstiydianieasd wiaufe
wuuflalfiidudailszanannuimenisiydilsyinsmaian



32314-2 nnsiieydidiuge 2 (Advanced Accounting 2)
Ay diAeAun1ssIugsaa Wuasnuluus¥nnuuazudEntan U890 193A1YI19UATITEIUIN §5A3TEUIN
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32316 AsInN1sN1sanazdaillznansana

Sales Management and Salesmanship
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32324 Asdauliyd n1sasradaunialunaznaisaruquaialu

Auditing , Internal Auditing and Internal Control

sznaudia 2 513219 ar 3 uuaAa

32324-1 nsaauiisyd (Auditing)
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32324-2 misasrasaunalunaraisamuauaialu (Internal Auditing and Internal Control)
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Management Information Systems and Knowledge Management
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32326 AsIansdinagnsuarna1sInNIsIiadsvaNssaus

Strategic Management and Competency —based Management

WNAA ATELIUNNT NTATIAFALLALILATITUINWIAGaNTIn e luLazAauaNaIANIT Lwa‘l?j"’tums
anulazasdhauimsszaugelunisiivuanianie ingilssavrAuaznagnsuasaddn1slussaucee uavdnedunau
warildaazdenansznusanisitununagnglllfid afauaziadasfialunissviiunasfnaunanisdficnng
maamuué’nﬁumsuﬂaaﬁnu%mfsuazmm%uﬁm.ia‘umaamwuma"aml,a::ﬁamflﬁmmxau

NANNITUASLWIAALALIAURNTTOULYAAAUATIANTT LASATHIUNFNTIOUSUBIYAAALATAIANTT UTHLNEY
LaZATEUIUNTTUNTWRIUNANITAUSADINTWENNTUY R E ATTUIUNTLHARTIRUTTOULUANUAIAIANIT LUIVINTWRIUN
uag aswamsnu“waonﬂﬂamummtﬂunaaniwua”mum\mm ATWRIUIAIUAARLITATWRIUIAULAY ANTWRIUIGAIU
asflnausuiiassvanssausau nsUseiunaumafIfinsussauy asUsulsonanisafiueuattvsatiiasuay

NMIWRIUNRNITAUSNRNUDIDIANT

32327 ASAIOANTAUATNLATHIANATW
Quality and Productivity Management
wAnuavdsaanlumsIanisAa NI luan nATTNLALESAILTATS A1TTANITALAINIUNNNAI ARG
aziuanuarasiuaan 'Imr;lLawwumsammmmmwunumﬂu AsszgndldiuiAansinnisaanIwnazasinlula Ty
winganAuganunsal easiiauariimsianmisaaain ﬁaaumaawamammmmsﬂiumsammsammw UNTFIU
AANLAYTIITaAMA NG ldlunsdsafiunaaInilan ms“l,mmmmmsﬁ'mua"s'mmﬂmﬂ'\w
u,u'aﬁmLLaummﬂﬂLﬁ'mf‘\”nmsﬂsnﬂiaaﬁmsﬂ;’jﬂ”ﬁmumaquwammwmusnammunﬁuu,auﬁsnansms
AMFTARRANIN LWIAAMTIAASULULINENAFAS nsumummﬂﬂmmmaﬂsnﬂsowammw ATAARIIIUNITAIULAN

ﬂ‘i“ﬂ'luﬂ'\‘iﬂ?lEI'J'E‘IA'IO&QG]L‘]JEOG]’L! ﬂ'\‘iﬂ‘i”ﬂﬂﬂﬂl‘lft‘lﬂﬂuﬂﬂ'l\?"l LWEﬂ'I‘SLWIJNE\]G]ﬂ'IW



32328 asdansuianssuuazmsilaauuilas

Innovation and Change Management
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32329 nsiayddunatsuaznisiyddugediusiminnisiiu

Intermediate Accounting and Advanced Accounting for Finance Officers
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Managerial Economics .

Asisecansundniasergadasidaladlunisdanis wudataendudls ansitrnginasaiswennsalalsaed
AMTIATZUNITNER  NFIATIZVEUNU NMFIATIZVRRNALAZAITLEITY NNTAUUATIAT ATILATIERNTRINU
nmsdadulaluganranudoonazana’bivivay aaanaumsdnsuarnsiensiiimdunatelssanng aave
ManUUaralmunanu MiNziLazneInsalnzAsEgia asuda Wulle msessuinelsund Ui
UlaNguazIesATMIILATHgAAnasNasgninasamsIuNuLadadulanivgsia

Ma”m,nmqn‘uaﬁﬁmsﬁmLﬁnma‘:’rmnsmuﬂs.,ma"s”a:rmnsuaun;mmﬂﬁuﬁLﬁmﬁaa AMEFIUTEUAARTITUA
MmaFuladdyana MaEyariy Basialawie ansuagani M#dulaliasidan mMEassnaniia aMddaning e
viaehu uazaau

32331  szuussaUMANIINIsHURarn1sAnANNTulllsaaeTATINS
Financial Information System and Project Feasibility Studies
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Risk Management and Prmmples of Insurance
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Consumer Behavior Analysis
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Information System and Marketing Research
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Introduction to Tourism and Tourism Industry
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Sustainable Tourism Resources Management in Thailand '
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Marketing Management for Tourism and Hotel
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Information Technology for Tourism and Hotel
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Financial, Marketing and Production Management
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AUNNNEY ANUAIAY UNUIN LasKIinNNNTaa1a UFUYT LASLUIAANITARIA FTULANTARNA LRYTEUL
ATIUNANIIAITARIA NATTUIUAITNANTARNA NAANTTURUTTAA Asaaratihuung Asiesvilanduazaddssa
MINTARTA NTitATzfRaudLazInaauaadfanls AsIanIsaIulssaunITaaIa NMTIan1sANNENRUSAugAFT
LRYATTEIUTIUNITORA o

FEUUMTHRALRLEILTIUNTT ANTIIUNUNAAAUY ANRINITNAR vinlaTias Ansvivaalulssnaunis
NTIANITAUAIW NITAIAAITUIITAUMIU ANTNENNTAINITHEAR AITTANITRUAIAIARY NITITILHNULRLAITAILAN
AMIHAALAZAILTAUIIU ANTAAALULIIY NTTAVIU UIATFIUNNTYINIU MTAaaIALNY AmnNlaaadalunisvineiu
LAaZNITUINITIATIAS

32403 wganssuNUdeTuaIRnNIS
Human Behavior in Organization
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Small Business Management and Retailing
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Agricultural Marketing and Thai Economy .
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Product and Price Management
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Professional Experience in Marketing
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Information Technology Application in Accounting and Auditing 3
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Advanced Auditing and Internal Auditing
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Advanced Managerial Accounting
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Taxation 2 and Tax Planning
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Feasibility Study and Business Research
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Business Building and Entrepreneurship
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International Business and Marketing of International Business
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Electronic Commerce and Import Export Management
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Human Resource Strategy and Learning Organization
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Employee Relations and Compensation Management .
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Business Research and Financial Planning and Control ;
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International Business and Finance
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Professional Experience in Finance
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Investments and Securities Analysis o
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Investment Banking and Financial Innovation
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Credit Management and Asset Appraisal
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Commercial Banking and Financial Institutions Management
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Non-Life Insurance
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Life Insurance
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Marketing Channel and Supply Chain Management
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Marketing Communication and Promotion
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International and Global Marketing
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Institutional Marketing and Service Marketing
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Tour Operator and Tour guide and Travel Agency Management
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Meeting, Incentive, Convention and Exhibition Management .
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Hotel Management and Strategies
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Room Division and Food and Beverage Management
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Professional Experience in Tourism and Hotel Management
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Professional Experience in Management
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Seminar in Financial Accounting and Seminar in Managerial Accounting
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Thai Public Administration 3
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Economic and Public Finance
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Laws and Regulations in Thai Bureaucracy
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Public Policy and Planning
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Scope of Study and Research in Public Administration
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Professional Experience in Public Administration
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Human Resource Development
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Human Resource Planning
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Principle of Local Administration
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Urban and Rural Development Administration
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Office Administration
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Strateglc Management in Public Administration
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Change Administration . . ‘
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Public Organization Administration
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Local Policy, Plan and Project
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Local Services Management
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Local Finance Administration . 5 .
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Public Service Administration
wAauazndnnstunisudnisansisae daduviidndwasanisusasanaisas ANTIATEUUNTUIUITURY
'immsmaunauus"num*saummwam*snsm*smmsm" aaLAnLarn1sdsulgensusag Asasns Uy FUNUSTURY
Asuassnlunsuinisansisae Msdsgiiiunanisusnis Temuazaisia law THNLa LI MIATWRIUIATTUZANS

33450 arsususAmeauunuualsyiamitiana
Compensation and Employee benefits Administration
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Recruitment and Selection 3
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Principles of Economics
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