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uangasusugsntdausia (3a1ann1snann)

12132703 NeNNA13IN NS

nuedin (6 wuhufin)
Life Skills

Jaaiscaea
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1. Walvifiineelunsdasns msudovianug warmsldinaluladlunseniiudia
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mmﬁenqmﬁ'anﬁﬁams (6 uiuiruAn)
English for Communication

Jaauscava

1. wialiaansaldmmdonamiuadasialunisdasns

2. Wadnu11asedsne dwrl uazdumundonauiaidey
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ArasuuAaIun

TAT9F59 ANV warduuamdnariilaluniste aswe n1sanu warmsidaunwdongw

Wan1s&aas
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ANSUSIUNUBEE (6 uiiruAn)
Human Civilization

Taauscava

1. WalifenufiAmduasasssuayiuaanuazarsasssuaziuan ludumsidiag iAsesia uazdonu
2. wWialviinlaasusssuaasuumdluadaduiufugiusasarsasssulutasiiu

3. Wialvasswinuasiuraaazasasasssuinumdlaanoqssitu
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donuuyuel (6 nuhufin)
Human Society

JTaauscava

1. Walvinlaanudlunussd yuruuazdoan

2. Waliiinlanalamemadad ngvang wsesAauasdoau dodonasansiasudaudonuuyse
3. WamuafuanuiuAntausadoanualsanans

ArasuaaIzn

dnwawiuguzasanuilunymed msmudidluzmauuazdan MsnsTaLLaTASROA UFUADINY 1T

avAlsznaunavdunu wadnssunurdludenu na'lanivnisiias nguuna LAsHgALasdIAN dodunaca

msdasudaudoauuumd Tmdsauuasuumoudly Msiuas9foauiis

10141

Snunenans watuladuazdsnasdamiadio (6 nuhann)
Science, Technology and Environment for Life

Jaaiszava

=

Walvfimufiierdunuide nginaed uagWaiuin1smieineAmansuasinalulafis
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1nadnin (6 wuhufin)
Thai Studies

Jaaiszava

1. Walifianufidmduanuiulnalusulseifaans faau M uarimusssy

2. walvsansathanuilasulilszanslalunisersedia
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10152 ‘'madudvauian (6 nuhufin)
Thailand and the World Community
JTaauscava
1. Walvfianusidsaduaaiunisal wuiliy dnwaranuduius waznisiddauudainig
s gAa doan waznisdiaslufeaulaniiinansenusalsunalng
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ArasuaaI
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10164 &vauuaricuusssuaitduu (6 niuhafin)
Society and Culture in the ASEAN Community
Jaaiszava
1. Walihlagivdsuazlseifamansuasgfianaaideau
2. Wialvitinlaqalssaednisnungunasisendsundnluadau
3. Walviinlagnwmedean wagiausssurasnfsundnluatidau
4, walihlaununuaranuduiug aasandaufufanen
AasuuAaIun
afivduazlsyidaansuavilsanagunnaiidau AsNARuAaYUTHNARINTA FATWNIIRIA
uariausssuaadlsenalusindnanidau uninnaasadeu waranuduusuasandauiisanfiniasien

Aa91lan

30208 nsifeydnistiunarnmsiyiianisians (6 nuafin)
Finance Accounting and Managerial Accounting
Jaaiszava
1. Walvfianusanuiznlalunssuiunsdavindaduasn1ninauas e un1gnsdy
2. wWalvianusanuaunsalumsindayanenistadldladlunsdanisssaale
3. wWalvsnunsatinanuslldifluiusrudmsunisdnunlutaiindu
AasunuAaIAn
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FLUURTRUNANIINTTUT wazAsAmIuaAuAalu



30209 AMISLEHUSSAAUAZTANUUIAGIA (6 nuhafin)

Business Finance and Business Law

JTaauscava

1. wialvfianufiAsAunisuimsidunuuaznsianisidunuuasssia

2. vialifianufidmdundnngvanavinlld agranaunswazwidiaeg wasnguanaduiiiaizag

Augsia

ArasuaaIzn
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AMsIanIsdundnduyuiisunasduniwdlinyuiisu Taseasadunu dunudunu ulounaduiluna wae
NTIAUILIUNY
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MINAVANTEIAR NYUINEANATRINTNERUMITUAN ARBAAUNYUINELAEIALATIFITNIINTITY

30210 AISIANITANSHAAUALEANTUINU UATUINANTAANA (6 niuhafin)

Production and Operations Management and Principle of Marketing

Taauscava

1. wialvfianuianuinlaimdunisdamsmsudauazaiduou

2. wWalvfianusanuinlaimdundnnaisaana

ArasunaaIun

STUUAITHAALALAILAUINY A1TINVUNUNAAA LY A1RINER YintaTide n15I19feda 1Y
Usgnaunis NMTIANITAMAIN ANTTANTITUINTAaUNIU MTWEINTAlNITHNER ANTIANITRUAIAIARY
AT IVLANULALAITAIUANAITHAALALEILAUIIU ANTAAALULIIU AITTAIIU UIATFIUNITYINIIY
AsIaaIaUIIU ANulaaadalunisvineu ansuinisiasenis

WIAANSAAIA NEITINITARIA LATLNLININAITARIA NTTUIUNTITANTARIN TATIATIIAIANS
NMIAITARA FNNWLIAFDUNWAITARIA ANTIANITANTARIALILAITINLHNUNRLNE ANFIFLATARIA TEUL
FITRULNANIINTARA WARNTIURUFTNA G\EQ’]G\‘Q‘SﬁQLLaSWQﬁﬂS‘SNﬂ"IS‘ﬁVa ASULIAIUAAIALAZAITARNA
tihnane mMsvnruraznsaadulasiundsdae A1519LNULarAsaadulacIUIIAT ATIVLHULALAT
AARUTAAIUAITIAFIUUIY ANTIIUNULAZANTAARAUTAAIUATIILFINAITARNA LATATIAUTTAUTULN

131195507

30211 aIaNISHATAISIAINATT LATAITIAANTNTNENNTNUBET (6 nurafin)
Organization and Management and Human Resource Management
Taauscava
1. wialvfianufidmdundnnis mihiuarignisinasdnis sudenisuimsasadnsasia i
2. Walvfianufifmduunde wafiauazadasfiamssamsninensuymdssia v
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ArasuuAaIu
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MsAan1sRNaTuLluavang



NARFURLNANNITIUNTIANITNTWENATUURE TTUUAUETTN aunauazduaauluniIsInnsg
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niwenasuumd Msdaaiadnnsuaraswilnouduius msdsufiunanisdfidou wmadiauaziaasiiazas

MIIRATNINENATUY R T RTETrA

30212 adiadans 4665543 warnmsitaziidelsunaianisdadula (6 uuhafn)
Mathematics, Business Statistics and Quantitative Analysis
for Decision Making
Jaauscava

1. WialvfianusidenduadiaAansiugiu

%
aa d

2. WalvdanufiAmduadanugiu

3. Walvianufidmduadfssiauwazilszanslilunisdadulales
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ArasunaaIun
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gaunsal dwuu PERT/CPM

32302 A15IANISANSAANG (6 uuhuAn)
Marketing Management
Jaaiszava
1. Walviaud anuziladadunisianisaaia wazanuisainlldseansddunisdfideu
nMsaaa‘le
2. WialvfianuianunlatdnAun1siavinunun1Taata Lardansadaetantayatianis
FvinuNuNsaa1a e
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32316 AsaanIsAIsANanazdadsnisang (6 nuhafin)
Sales Management and Salesmanship
JTaauscava
1. wialvfianufidmdudalzansang srufoununn wihiuazanusufinauuaswiinauane
2. vialifimnufidedunisdanisaauasianlaunuin winiuazanusufinvauuadginnis
AunIsUE
ArasuaaIzn
UM winduaranufufinrauaadnineiuzia AsEIuAIsIe madanisang desinde
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ATAILANLALUTTUNRIIU ATAIRUARIADULNY

32333 AsIAsITUNgANTIHK LS TNA (6 niuhafin)
Consumer Behavior Analysis
Jaaiszava
1. Waldsusadiesevinuuinaasnasngfinssusgusing
2. Walvfwndauaznsitanzinsyiiumsdndulanasiusing
3. Waliihanufidmdunanisiengiduslnalllseansldduianssunienisaaia
ArasunaaIun
WA mAUNafnTTUNLIE TnA MsTemevidsananuacusina mainlasgus Tnarumsisususiag
ATULLNRIUARNA wULAIRaINITIATILVELTInA Tadannalunazaiauaniifidnanasanadinssususiag

Asitengvinszinumsdadulada waznisdszynsldnagnsnisaaialiidanndasdunadinssuguilna

32334 SrUUASAUNANIINITAAIAUATANTIALAITAANA UAL (6 uuhraAn)
nasdnmnaauntlullle’
Marketing Information System and Marketing Research and Feasibility Study

Jaaiszava
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Wialifiaug anuintalumsidunmseaia wazanansalitauslunsisanisaaialuladly
aadulamvnisaaiale
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Ui ule
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AsAUAIAlsTRVALAasUTTLANEaIN1sITE ANTaanuuuiIda ATLALTIUTINTAYR A1TTtATIEdayR

WAYATIAYINT1891UN5IT8 wazn1sAnaNuLluldle
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ANSIRANTESAAUIRLANRAZN15ALAAN (6 nuhafin)

Small Business Management and Retailing

JTaauscava

1. wlatvinlamnuvunauazaisaiiuduaasgsiaauiatan wazdgni lun1susuisgsia
Uszianid

2. vialifimnusanuaunsaludiunisusmsoruiamsunisarldn ieludruniserdénauia
Wwauazaualna
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AsaaInduAINENsALLASHFAIUaY TN (6 niuhafin)

Agricultural Marketing and Thai Economy

Taauscava

1. wialanuianuinlafmfuanuduiusuasmsaaiafuinens
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AasuuAaIun
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NTARIALRTATNRALILNITARIATEUINNUTUNA
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ANTAANITHANA UATIIAN (6 nurafin)

Product and Price Management

Jaaiszava

1. WalifenufiAmdundadael msdadsuan msivuasiulsenaundndoand msfuanagns
NANAUYIANIITTInVINE A Sl
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3. WiaiausdundadaurinarnaldivuanagnslvizanaaasfuausadnsuaInaa

ArasuuAaIu
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32435 iszaunisaiizndnnisnain (6 nuhafin)

Professional Experience in Marketing

JTaauscava

1. Waldmusadssansdudnns naxfuazinaiaaeg srumsaaingnaialfiic

2. wWalsnansafinneelunsimnsidymuasnsdadulalunisuddayminienisaaia
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AasuuAaIun
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finnsearaiduaziilssdndnn

32449 asEssIARAzNIstTuscnauns (6 niuhafin)
Business Building and Entrepreneurship
Jaaiszava
1. WalihlawAauarignsas19a5ATUIANA AT IUNAL AN
2. wialvitinladeigmsianilugilsznaunsauianatouasaunataniilseauanudisa
AasuuAaIun
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ANuudounsalridugsia

32475 asaaastiivdssmduazaIsaainian (6 uuhaAn)
International and Global Marketing
Taauscava
1. walvfianufidmduaaiaseninslsanaAuaznaialan AsesAalan anNLUIAFaNTAY
aa1nlan waznsinnisaddnsia’ligaainian
2. wialvifianusanuuilaiimdundnns wnda 1y wazanudduasnainszninelssna
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AlasunaAaI AU
anuslliAmAuaaiaseninslssnaALazaaInian LAsHgAatan dNLwIAdaNtaIRAIATAN
fulszaunignisaatatiianisaainian A1sinadAnIsiiagaalinlan unuINuazANNNRUTua
ANTARIATENINUTLLNA avAnITenIvdszing amnuduusssnivaatanalulssindnasaaiassning
Useind nsdadulatdaneainavlseind Lazn15uIdNgAa1asenINUILLNE ANTAINUAINNRLNTE

ANTAANA ATELIUANTUAIAITRIAANLALUILLN



32476 aseAadALULATAITARNALINNS (6 nuhafin)

Institutional Marketing and Service Marketing

JTaauscava

1. Wialufanuslua1unTILAEY MSANUANAENEANTARIATAIAAIARATTTY

2. walWfimnufdnraziannsaadna1nusn1s A1TaaNLLLLUSAITLALANTAITNUANALNE

nMseatalueaiauinig

ArasuaaIzn
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ﬂ']‘i@?\‘]‘i'] amlusarausnisg

32489 A1saAIAIUHTL HAzNITAANNAINA (6 nuhafn)

Contemporary Marketing and Digital Marketing

Jaaiszava

1. Walviaud anunlaiimdunisaaiainais #SANWaaaNN1nITAATIA LazwuI TUY

AMsaaaluaulaa

2. wWalvfianufidmduaaiadsvalutagiiu

3. Waliaunsathanufidmdunaindfialilsegnadlalunisvinnsaaia'le

AasuuAaIun
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AaNuduNusdugnerlunisaarasiuaie nsdaduladsundadasilunisaarariugis nsdadulasiu
AsIadninalunsaaianuglia Asdadulasumnaluniseaiasiuslie

ANMUNNNEUAINAIAAIVR avdlsznauuaznsutlddssandlad Ansasqduinuasdunasiiie

bu'lard faderuaaulayd waznisusufiunanisvinniseaanafana

60120 vidniAsHFAAAsIHaVEU (6 nurafin)
Principles of Economics
Taauscava
1. wialvfianufidassumoidsesaans
2. WalifianufiAmALLIAa LA R FNILATH A FATAANALALLATHFAEATUUAA
3. Walisansalatgymmeiasesiauazulonaaasiginalunsudlatlygmimoiasesaa

4. walifianufiamdunsvauiiAsersiauasing
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ArasuuAaIun

anufiiassumaiasgmans alasd alvu gasnwaalnain Matdanuadnuiing NsNER
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ATHAR NanaULNUTaYanITHan LATRSAEATENIE1TUe snalalszadd AsTasalalszuué
grudsenavuasnalelssannié asdrvuaalalssanmfaaanIn ANTARY UTEUEAITARY AITLIU
uTauansdu Hutda Wulla 7195319978 ANTAITEUINYTELNE AT UTEUINNUTELNA LarAITWRIUN

LAsgAuadineg

Last updated: 12-February-2019



