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10103 9inuyzdln (6 Minfin)
Life Skills
HAANSN13ISoU3VRIYATIY
1. uielitvinuglumsieans nmsuaemenuy wazmsldimaluladlunsduiuiin
2. ielivinwglunistn Jnsen waznisuidaymluaanunisalsige
3. lewannaulifinusssy Sessanazayweduius
A5 UBYATIV
vinwglunmsandudinludeny anulds mswamuagimunaueg nsldnalulad msldvena n1s

ANTLATIZI N1SLATYN N15L193919BTD9 NITUIUITAULY N1TTANITITUAILAZAINLATEA AIULTLARULDT

ANISITN A38TITU UUBEFUNUS 115879 Uarn1TaNIAY

10111 MW9NgENaNISaENS (6 WUwAn)
English for Communication
NAANSN13I3U3VRIYAIY
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10121 219U55TUNY WY (6 winfin)

Human Civilization

HAANSN13I8U3VRIYAIY
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depuayud (6 wiaefin)
Human Society

HAANSN1338U3V0YATY

1. uelidlannanduinud yuvu uasden

2. ielidlanalamenaidies ngring swghauasdsan Jedamarensdnssidoudanywd
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10141

IneAans walulaguazdaundauinedin (6 wuqwnn)
Science, Technology and Environment for Life

HAANSN338U3VRYATY
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10151

ne@nun (6 winefnn)
Thai Studies
o/ 4 = v a
HAANSN538U3VRIYATY
1. wisliflanudinestuanuilulveluiudseifamans deau nrwwas Tausssu
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udsanmdgymuazanvgvesdymifatusudunasnnszualanidng Fedwmalifnaunsendn wasdl

Inafiudenulan (6 Wiein)

Thailand and the World Community

HAANSN1338U3V0YATY

1. iellanudifefiuaniunisal wudliy dnuasanudusius wazmsiasuulamaasegio deem
wazmsdledludemilaniifinansenuseussnelne

2. wWielilimnufifeafuanuzvesusemealneludennlan

3. 1itelsihanusludn Siesevtym suidunasnnszualaniAdadlufifisneg fan1anisidies
WISYENY AIANTRILGTIN LAYNANTENUADANSTTY A3U5TTH

A5 UEYAIV
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10161

mwlneienisdeans (6 wU2vAR)
Thai for Communication

HAANSN1338U3VRYATY

1. elfanunsaldnmulneduedesdislunisioss

2. iewWmwinuwsnelunsieasilussansnnuazadeasse

3. wtelaunsalinrlunsiuiuiauasuammeniug

A5 UEYATIV
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10162

aMeSuiienisiedns (6 wuwnn)

Chinese for Communication

HAANSN13I8U3VRIYAIY

1. LﬁaiﬁﬁmmﬁﬁaﬁswLﬁEmﬂwﬁuﬂmﬂﬁmé”ﬂmmwﬁuﬂmaizUU§u55 Audu (HanyU Pinyln)
anunsalduayeueendesls
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10163  awwwsiNen1sADENs (6 winefin)

Khmer for Communication

HAANSN1338U3V0YATY

1. wielieusluszuuides sadnes Tassaddlionnsal wasguissloafiuguasias

2. lelannsaldniusseduiiugudeansluiinusesiu

3. Wielimuifsdumdminuiausilflunwilne

A5 UEYAIV
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FAnUszdntu Tassadalieinsal warguusslonfiugiu fnvenisils n1awe Mgy wagnadudionnsdoans

Tusgaviiugiu Adnwnawiwuslunwine

10164  denuuasinusTINaNTYY (6 vqenn)
Society and Culture in the ASEAN Community
HAANSN338U3VRYATY
1. ieliidlagivauazyse fmansveanimaedeu
2. ieliinlagauszasdnssiunguuesUsemaaundnluedeu
3. ielyidlaanmnedeny uaziamsssuvesdandnlueiden
4. dislidlaunumuaranuduius vesendeutunisneg
A5 UBYATIV
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30208  n1sUyAinisRuuaznsBienisdianns (6 niqenn)

Finance Accounting and Managerial Accounting

HAANSN1338U3VRYATY

1. eliinnuanudnlalunssuiumsdarintyduaznsiiauensnumenisiiu

2. wielitimnuimnuannsalumsirdoyamenstydluldlunisianisgsaold

3. elanunsathaudluliduiugudmsumsinulugaindu

A5 UEYAIV
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30209  N1SRUSSNAUALNVNIETIND (6 winfin)
Business Finance and Business Law
HAANSN538U3VRIYATY
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A5 UBYAIV
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WSINUENRUS Ny WNeIfuALIndeu

30210  MANNIIAAIALALNITIANITNITATUIUY (6 nnenin)

Principle of Marketing and Operations Management

NAANSN13I3U3VRIYAIY

1. delilanuianudilafeiundnnisnain

2. iielfanusmimdnmanaalulflumsdnnisssia

3. iielidmnudanudile Werfunsdnnismsdiduay

a. ieltanansathmdnnsnisdnnisnmssdunululdlunisinnisgsie

A5 U YAV
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drulszanmansnain nsdeasnisnan wazasessailuaunisaan
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30211  BIANITUASNITIANIT WALNITIANITNSHEINITUY LY (6 Miefin)
Organization and Management and Human Resource Management
HAANSN13I38U3VRIYAIY
1. elfanusiReniundnns uihiiuagiSnsdnesdnns saufamsuimsesdnsasiolul
2. ieliimaiAntuindn wedauazieiesdlonisiansminensuywdasilnl
3. iielidmnudmuanusalunsiménmsfananuussgndldiuaadnig
A5 U8 YAV
AMEng JULUU Uspav uazdumeuresnisaua Tassadauazansnisteiuty wfnuas
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UYBY NITINUNUAIFIAY N1TANUARILIUALAZNTIRUABY N15ATIN NISARLEEN NMITIAILINTNEINTUYYE
nsdnaianniskarnITnEnuduius nsussliunanisuuinu mellauaziaTodlevensiansninensuyye

adelul

30212 adamani adAgsne waznTeszidSunaianisindula (6 vqenin)
Mathematics, Business Statistics and Quantitative Analysis
for Decision Making
HAANSN1338U3V0YATY
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32302 MSIANIIATTAAIN (6 win8fin)

Marketing Management

HAANSN13I8U3VRIYAIY

1. islifiennus enuthlafieafunisianisnann wazanunsamirludszgndfunsugiRaunismanels
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A5 UEYAIV
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32316  N15ANNITNITVIBUALIIUVIY NTETINUUTUAYARAS UAZ (6 miiasfin)
N133AN1TNATUNUS
Selling and Sales Management Personal Brand Building and
Customer Relationship Management
HAANSN13I3oU3VRIYATIY
1. weliiianuinnudilalunisue msuimsdanisnmsvieuasnure lagansathmdnnisee
Tuldlunsvinels
2. isliiaudmnudhlalumsitmuiyadinamm msaauusudvesyana Tnsanunsathandsuldiu
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3. wlelviaug anudila wazdiaseit nsudmisianisgnénduiug Tasanunsathluldusslev
AaN15YineU
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32333 wAnssuduslnAuazn1sIden1snana (6 wiiasfin)
Consumer Behavior and Marketing Research
HAANSN3I38U3VRYATY
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32414 MSAAIARUANEATLAZNITNAINIARIMNITTUARILALHUN N (6 wiasfin)
Agricultural Marketing and Sports and Wellness Industry Marketing
HAANSN338U3VRIYATY
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32432

NIIANITNAANUIIKAZIIAT (6 WiaEnn)

Product and Price Management

HAANSN1338U3V0YATY
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Uszaun1salivndnnisnann (6 wiawnn)
Professional Experience in Marketing

HAANSN3I38U3VRYATY
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A133AN1IN1TIATMUIBLAZNNTERETUNIIAAA (6 wuwnn)

Marketing Channel and Promotion Management

HAANSN13I38U3VRIYAIY
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32475  mananaszuinsUszmanaznsidudusznaunis (6 qenin)
International Marketing and Entrepreneurship
HAANSN15IS8U3VRIYATIY
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32476  MIAAIAHITULAZNIIAAIAUING (6 win8fin)

Institutional Marketing and Service Marketing

HAANSN1338U3VRYATY
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32489  UIANTIUNMTAAIAUAZAITAAINAINA (6 winefin)
Marketing Innovation and Digital Marketing
HAANSN1338U3V0YATY
1. wlelianuiiferfunismainsiwads anwwedeuuazuunldumnisaatnuazamnsaiily
Usgendldlunisnnenagnsnienisnanale
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60120  wENATEFAEATIUBIAY (6 wiqenin)
Principles of Economics
HAANSN1338U3VRYATY
1. ielillanuinnudlannfnuasng e nmuasygansanie
dialilanuianudlaiunfalasngumnaasygmansunaia
ialianuianudilaferfiulyminiaasegia
~ vy 1 v d' o o a
dielitinnuianudlaneiuulsuisvessglunsudludgmmansugia

ialianuianudilafefiunmsiamesygiasasdeuveding

A A

WielannsmiunAnuasnguimaasvgmaniluvssgndlilunisussnavendnvieluiinusesiu
A5 UEYATIV
anudifosumansugmans guasd guniu gasnmuesatn nadenvesiuilna nswdn uyu
nsnan sanaudsduauysal aaagnIa Aa1eRsduRanIn nanagnetesste naindadenisnan naneuLny
Tadunisnén AnuaumaIvenatn eliusesvd nmsiaseladseani drudsenovvesselauseyvid
nsiuueseliussanminaenin n13rds uleuien1saa M3y ulewien1stu Ruils Guila 115319001 N13A

FEINUTEIMA NMIRUIENINUsEIA waznsimwAsygnalasdsauvesing

Last updated: 4-September-2023



